
NUKKAD NATAK GUIDELINES 
1. OBJECTIVE 

The objective of the Nukkad Natak competition is to promote social awareness, creativity, 

teamwork, and effective communication among students through street theatre. The event 

encourages participants to highlight social, cultural, and contemporary issues while 

building confidence and leadership skills. 

2. EVENT OVERVIEW 

• Event Name: Nukkad Natak – 'Voice of the Streets' 

• Type of Event: Group Performance (Street Play) 

• Mode: Offline (Open Ground / Campus Area) 

• Target Audience: Undergraduate and Postgraduate Students 

Prize Structure 

• 1st Prize: ₹5,000 

• 2nd Prize: ₹3,000 

• 3rd Prize: ₹2,000 

Team Composition 

• Minimum Members: 6 

• Maximum Members: 15 

3. EVENT PLAN 

• Registration Phase 

• Orientation & Briefing Session 

• Final Performance Day 

• Evaluation by Judges 

• Awards & Valedictory Ceremony 

4. EXECUTION STEPS 

Step 1: Registration 

• Platform: Google Forms 

• Team details, theme, synopsis, and contact information to be collected 

Step 2: Promotion & Publicity 

• Posters, standees, and classroom announcements 

• Instagram posts, reels, and WhatsApp promotion 



Step 3: Final Event Day 

• Venue: Open Ground / Campus Street 

• Performance Time Limit: 10–15 minutes 

• No microphones or recorded music allowed 

5. JUDGING CRITERIA 

• Theme relevance and social message 

• Script and content quality 

• Acting, voice modulation, and coordination 

• Audience engagement and overall impact 

6. RESOURCE REQUIREMENTS 

Human Resources 

• Event Coordinator 

• Judges (Faculty / Theatre Experts) 

• Volunteers and Anchoring Team 

Logistics 

• Open performance space 

• Basic props and first-aid kit 

• Drinking water arrangements 

7. BUDGET ESTIMATE 

• Promotion & Publicity: ₹2,000 – ₹3,000 

• Certificates & Stationery: ₹1,000 

• Refreshments: ₹2,000 

• Prize Money: ₹10,000 

• Total Estimated Budget: ₹15,000 – ₹18,000 

8. RISK MANAGEMENT 

• Backup venue in case of weather issues 

• Strict reporting time to avoid delays 

• Content screening to avoid inappropriate themes 

9. POST-EVENT ACTIVITIES 

• Feedback collection from participants 

• Social media highlights and winner announcements 

• Preparation of event report with photographs 


